Join Us: April 11, 2013

<crpr| MEDICATION ADHERENCE

CYOUR EXPERLENCE

Script Your Future Baltimore will host its inaugural .
Medication Adherence Experience— a FREE, interactive Apl’l’ 11/ 2013/ 8amto 12 pm

forum for health care professionals about issues related to Montgomery Park

adherence. The event will provide an opportunity for BaItimore, Maryland

thoughtful discussion about successful ways to encourage

medication adherence and overcome barriers faced by providers, patients and their caregivers. Breakout session
—the Art of Active Listening — will feature effective patient communication and listening techniques.

Event speakers include: Winston Wong, PharmD, CareFirst; Mark Conklin, Pharmacy Quality Alliance; Katy
Pincus, PharmD, University of Maryland School of Pharmacy; David L. Stewart, MD, MPH, University of Maryland
School of Medicine; Jennifer C. Gibbons, Pfizer; Pam Smith, PharmD, Pfizer, and Hoai-An Truong, PharmD, MPH,
University of Maryland Eastern Shore School of Pharmacy.

For more information or to register, please visit syfbaltimore.eventbrite.com.

Why Attend?
e Engage with thought leaders about the complex issue of medication adherence;
e Network with health care professionals and students from a variety of settings;
e Receive training in patient communication techniques.

What is Script Your Future?

Script Your Future is a three-year campaign focused on increasing adherence among patients in general, and
specifically those who suffer from three chronic conditions: cardiovascular, diabetes and respiratory disease.
Script Your Future hosts local grassroots efforts in six local markets, including Baltimore. The Script Your Future
Baltimore coalition includes representation from University of Maryland School of Pharmacy, Notre Dame of
Maryland University School of Pharmacy, University of Maryland Eastern Shore School of Pharmacy,

¥ Walgreens, FlavorX, Sanofi, Pfizer, Daiichi Sankyo, Maryland Association
of Nursing Students, Maryland Pharmacists Association, Maryland
A0l §lle] [ Department of Health and Mental Hygiene, Delmarva Foundation for

~eo:! -2 ADHERENCE Medical Care (DFMC), the Quality Improvement Organization for Maryland,

FUTYIZIORLE& ‘MHEL\ A3 Eli Lilly and Company, and more.
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Lo, ThrE, @MPRA ¢ ST | DEMC

CRATRDY S ANDOLARE & LORTATAND BRI

This material was prepared by Delmarva Foundation for Medical Care (DFMC), the Medicare Quality Improvement Organization for Maryland, under contract with the Centers for Medicare & Medicaid Services
(CMS), an agency of the U.S. Department of Health and Human Services. The contents presented do not necessarily reflect CMS policy. 10SOW-MD-ADE-030113-295




